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Technology trends in luxury and fashion
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Technology Trends in Luxury and Fashion

* From wearables to 3D
printing: New technologies in
the luxury goods market

* Functional fashion:
Development, maintenance
and support

» Social media: Luxury &
fashion and the role of
Influencers
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Privacy and Data Security

ACCURACY
IS KEY

to Valuable Health MOST IMPORTANT WEARABLE FEATURES:

Insights
#1 ACCURACY 72 COMFORT #3 BATTERY LIFE

=e CONSUMERS WANT
Wearable Ownership is AOVANCED SIGMErRICE:

G ROW I N G " Stress, Hydration, Blood Pressure,

Sunlight/UV Exposure, Key

42°% of consumers own Vitamin and Supplement Levels

or have owned a wearable device

MOST USEFUL FUNCTIONS:

(&) 35% oy 18% = 12%
- .. step 4 heart rate '9 notifications
counting monitoring

wristband earbuds smartwatch

Why do Wearables End Up in
the Sock Drawer?

How do Consumers Use Wearables? 37% have discontinued use of their wearable. Why?

EeYoeapthelrveatableeveryday, ( 40% Too much of a hassle to continually recharge

429% purchased the wearable to track
overall activity ( 29% Not accurate enough/didn’'t trust readings

28% purchased to manage weight
26% Uncomfortable to wear
29% say their wearable has helped

improve their performance ( 249% Did not provide continually interesting insights
ABOUT THE SURVEY The 2016 “The State of Wearables Today” Survey was conducted by VALEN 6 ELL
Valencell in collaboration with MEMS & Sensors Industry Group from May 27 — June 7, 2016. S

The online survey polled 706 U.S. consumers, ages 18-65, on their knowledge and preferences PEMS & Sensors
around wearable technology devices. Industry Group™




Point of Sale Class Action Risks
— FACTA

= Risks renewed with EMV chips
— Gift Cards

= Expiration dates

" Escheat laws
— Loyalty Rewards Programs

= Contract with consumers

= Evidence for ascertainability

— Price Tags
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Trends in Class Actions Targeting Retailers
— TCCWNA
= New Jersey

= Limitations of liability

— Auto-Renewal &

. ~,
= Disclosure - W,

54
'\h_

— Arbitration Agreements, Class Action Waivers

— Privacy Notifications
= Contracts

=  Evidence
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EU trends and developments

— GDPR: Need to know - Nice to know - Safe to ignore

— News from the privacy authorities

— Impact on L&F ecosystem

— Shopping list of hot issues

— Get prepared
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Consumer
Regulation

Money
Laundering

e-Commerce
Taxation

Internet Law
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Questions?
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